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1.0 Executive Summary

The Mount Albert Community is a historic and rural service centre. Mount Albert will experience modest growth and thef irgiuxesidents will
require and seek services in the community. This presents additional opportunities for new investment and business deteidpmeowntown
core. The Downtown Area of Mount Albert also offers significant opportunities to attract economic activity through toeldsed initiatives such as
festivals and events.

The Mount Albert Downtown Revitalization Strategy and Community Improvement Plan (CIP) has been undertaken under SéttierP28ning Act
and was developed through an extensive research and public consultation prddessStrategyas developed with the supportf the South Lake
Community Futures Development Corporation (CFDC) and the assistanceQoftdre Ministry of Agriculture Food and the Ontakilinistry of
RuralAffairs (OMAF & MRAJhe process was led by the Town of East Gwillimbury with input received frootire's Economic Delopment Advisory
Committee (EDAC) and the Mount Albert Village Association (MAVA). The Town retained the sefhiedlarining Partnership to assist with matters
of Urban Design, Architectur@uidelines and policy development.

Thisproject stems from th&lown's Business Retention and Expansion (BR+E) study (2006), the First Impressions Community Exchange (FICE) program
(2011) and is supported by the policies of the Town's Official R@t0),the Town's Economic Development Strategy (20a8) the MunicipaCultural

Plan (2012)The findings and recommendations outlined in ttiategyreflect the consultation process with residents and business owners of the

Mount Albert community, key stakeholders, development interests, CouncilTamoh Staff. It is recognized that the Downtown Revitalization project

will take time and the impact of thisitiative will be realized over a number of years. The strategy provides a number of key recommendations for
implementation.

The vision seeks to restore the downtown coreaagbrant and successful business area and incent private sector investmerg-dedelopment. The
vision also includes design concefigguide investment within the public realm, i.e., streetscape elements.

Recommendations of the DowntowRevitalization Strategy include:

1. The adoption of this report as a Community Improvement Plan under section 28 of the Planning Act, thereby providingytfer sifediTown to
develop loarand grant programs for private sector investment

2. The establishment of a Business Improvement Area (BIA) under the Municipal Act to enable private sector funding fatiavieddarts

3. The development of detailedrban design and streetscape plans to be used to form the basis for capital projeictgpforements to the public
realm

4. The development of architectural design guidelines to assist with the evaluation of private sector redevelopment in thendosemmercial
core, includingenovation and rehabilitation to the existing building stock.

The development of the Downtown Revitalization Strategy and CIP will result in creating/improving key partnerships wieahitigll to the
successful implementation of this Plan.
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2.0 Rationale & Goals

Figure 1 Downtown Mount Albert
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The Community of Mount Albert is a rural settlement area which has a rich
cultural heritage and a historic function as a focal point for the provision of

services to the surrounding rural and farm community. The Community has
also experienced considerable residential growth in recent decades.

Downtown Mount Albert is a traditional Village Core Area. The business mix
is a combination of services, commercial, food and entertainment as well as
retail activity. The downtown is surrounded by residential neighbourhoods
and natural heritage features.

Figure lidentifies the boundaries of thlount Albert Downtown
Revitalization project which reflect the Village Core Area identified in the
¢26yQa hFFAOALE tilyo

Village Core Areas

The Planned function of Village Core Area
is to serve as a hub of activity and the
centre of each community, providing the

widest range of goods and services
warranted by the community in a
pedestrianfriendly setting (OP, 2010).




2.1 Introduction & Primary Goals

The intent of the Mount Albert Downtown Revitalization Strategy and
Community Improvement Plan is to articulate a vision for Downtown Mount
Albert and establish a strategy for revitalization and economic development.
The Strategy and Plan is designed to stimulate redevelopment and investme

in the downtown core through the use of tools and incentives for the private === - process of improving the economic, physic

sector together with public sector investment by the Town and its partners. : : o o
J P Y P and social welbeing of a community's traditional

The Strategy seeks to ensure the downtown core achieves its potential in town centre by:
providing services to the residents of the community and attracting visitors

and new businesses. Primary goals are: U Strengthening local businesses and encouragi

A Provide a guiding framework and basis for public expenditures in the Investment by pmperty owners
Mount Albert Community

What is Downtown Revitalization?

U Creating enjoyable public streets and spaces
A Establish urban design and architectural guidelines for private sector (re animated by a variety of creative and civic
investment ) necessary to enable funding of applications for facade S
improvements and assist property owners with design ideas when activities
considering improvements and/or redevelopment

U Providing work and living opportunities for

AoalGlofAaK Iy al ANBSR (2é-baveiRSEt T2 SR COMAR R NRAS201 8
commitment to the project through the establishment of a Business :

Improvement Area (BIA)

A Provide a clear and definitive framework for the submission of funding
requests to various partners for projects and implementation of the
Downtown Revitalization Strategy (i.e. OMAF & MRA Rural Economic
Development (RED), South Lake CFDC, and Central Counties Tourism).



2.2 Background & the Official Plan

The Town has completed a variety plans, strategies, and initiatives which A The Town shall encourage coordination, by local business persons or

identified the need to develop the Downtown Revitalization Strategy and owners, of such things as signs, building facades, lighting, street

| 2YYdzyAGed LYLINR@GSYSyYyG tftly o/ Lt 03X afuniite, lhndscapifg@ndyeneral faintemaEAIBAMNE t f | Yy =

Business Retention & Expansion (BR&E) Program, the First Impressions

/| 2YYdzyAGe 9EOKFyYy3aS 6CL/ 90 t NBIANI Y ThePlEnSingtret cequifesd thad HCogirAuviity (nprbvBngest PIan (MR el

{GNFGS3e YR (KS ¢26yQa adzyA OA LI f preparbdiazNderiefitting arey loefore public funds can be advanced to
help improve private properties through grants or loafsKk S ¢ 2 6y Q&

2.2.1 Official Plan Official Plan and associated policies apply equally to all Village Core Areas
(Sharon, Holland Landin@ueensvilleand Mount Albert). Community

Under Provincial legislation, planning strategies to promote redevelopment engagement for this project has focused on the specific issues and

through an incentives program must be facilitated through a Community  challenges facing the Mount Albert Community. The focus of the CIP is on

Improvement Plan (CIP). Under Section 106(3) of the Municipal Actand Downtown Mount Albert, however, some elements of the CIP have been

Section 28 of the Planning Act, municipalities are permitted to adopt Officialvritten in such a way as to enable similar projects and enhancements

Plan policies that permit the designation of a Community Improvement within the downtown areas of Sharon and Holland Landing.

Project area through a Baw. Where a Byaw designates a Community

Improvement Project area, the municipality can then prepare a Plan to

promote redevelopment through financial incentive programs.

The Town of East Gwillimbury Official Plan speaks to the development of
downtown revitalization strategies.

Section 2.2.4

A Develop downtown revitalization strategies for existing Village Core Areas
with a funding strategy to finance capital programs.

Section 4.3.3
A The Town may utilize Tax Increment Financing to promote private sector
improvements to existing buildings and revitalize existing Village Core

Areas(s. 4.3.3.12)

A The Town may establish Business Improvement Areas in Village Core Areas
to help promote and support local businesses in these afea4.3.3.13)



2.2.2 Business Retention & Expansion (BR+E) Progi2006

The BR+E program was conducted in 2006 by the Town in partnership with B R E
the Ontario Ministry of Agriculture Food (OMAF), the Ministry of Rural

Affairs (MRA), South Lake Community Futures Development Corporation
(CFDC), and the East Gwillimbury Chamber of Commerce. Businesses
located in the Town of East Gwillimbury were invited to participate in a
BR+E survey. The data collected from the surveys provided a better
understanding of the local business community and the challenges that they
faced. The findings identified priority areas for the Town to focus their
SO2y2YAO RS@OSt2LIVSyld AYyAlGAIFIGAGSE (2 SyKFIyOS GKS O2YYdzyAléQa odzAAy
climate.

BUSINESS RETENTION AND EXPANSION

Action items and priority areas were identified. One of the key priority areas ¢ KS ¢2g y 21 91 ad

is Retail District Beautification and Identityo create identifiable Plan (2011.2014) Vision Statement :

commercial districts that portray a safe, pleasurable, shopping

environment. This would involve strategies to create downtown areas , 0 -
GKS O02YYdzyAded OFy 68 LINRdZR 2F | yR 2 OOUE TOWRKSEINLZICGZR AT o 2 NN e U
anchoring the downtown core. values, culture and healthy mix of residential,
BR+E action items which support the community improvement plan employment, recreational, agricultural and

include: natural areasOur FutureX g 2 NJ A y 3 (i
to plan and retain a thriving community,

A Creating a community branding strategy .
today and tomorrowb €

A Developing better commercial district signage for safety as well as part
of the marketing strategy

A Providing tax and other incentives for businesses to improve their
building facades

A Reviewing the potential for creating a Business Improvement Area (BIA)

AOyadaNAy3 BNSRBRGNA I g2 YYSNOAFET RAAGGNAOGA 6KSNB | LILX AOFo6f S



2.2.3 First Impressions Community Exchange (FICE) Progeiil

The First Impressions Community Exchange (FICE) program was develope(j
the Ontario Ministry of Agriculture and Food and Ministry of Rural Affairs to

help communities learn about the strengths and weaknesses identified by fir
time visitors. In 2011, the community of Mount Albert participated in the FICI

Tablel: Positive Characteristics & Challenges

Positives Characteristics Challenges

program with the community cBchombergDuring this exchange, participants 1) Heritage Type Homes Bedroomcommunityq
focused their attention on the community of Mount Albert but more 2) Green spaces, views & park limited employment
specifically on the downtown core. The participants logged their first old trees & rolling hills opportunities
impressions as they travelled through the community, identifying a variety of 3) Well maintained 2) No tourist draw
positive characteristics as well as challengezb{e 3. The final result was the n?'gthUthOdS 3) thtlgz opportunity to open
development of a FICE Report by the fiiste visiting team, the report 4) Sidewalks throughout retail in downtown area
outlined comments in a variety of categories including: 5) Good restaurants 4) Limited shopping
. . 5) No identity/visible community
A Variety of Shopping ’\y_ spirit other than Family Sports
. } Day
A Customer Service '
A Window Displays p Onta r I O
Table 2: FICE Recommended Actions
A Signage
i ) ) 1) Brighten up downtown area with flowers/planters/benches
A Variety and quality of merchandise 2) Encourage local crafters, artisans and retailers to open up
3) Start a Fall/Winter decorating contest among homes and among
A Quality and availability of parking businesses downtown
_ o 4 [ €SIy dzLJ aA3yltr 3AST fAlYdd SYSyd |
A Quality (e.g., appearance, adequacy) of lighting 5) Keep banners ugo-date with current events (e.g. Music Mania ot
_ fall/winter generic banners)
A Ease of locating the downtown area 6) Update Town brochure (available on website as PDF/download:
] _ ) document)
A Potential for downtown to play a greater role in tourism 7) The Town of East Gwillimbury should profile Mount Albert on
S ) website and provide proper links
A Desirability to live downtown. 8) Improve relationship between community groups and business
community
The FICE Report provided Recommended Actibalsle 2)hat could 9) Start to develop a plan for improving downtown

significantly improve the downtown core of Mount Albert.



2.2.4 Economic Development Strategy (EB3)11

In 2011, the Town of East Gwillimbury completed its first Economic
Development Strategy anticipating the employment growth projections
over the planning period to 2031. One goal of this strategy is create a
community that is attractiveljveable and sustainable. A number of
recommendations in the EDS support the development of a Downtown
Revitalization Strategy and a Community Improvement Plan (CIP).

¢tKS 95{ AYRSYGATFTASa GKS ySSR (2 a
encourage appropriate forms of development in the village cores within
iKS O2yGSEG 2F (G(KS ¢26yQa O02YYdzy A
recommendations that support this goal include:

A Development of a funding strategy to finance capital works programs
and a business attraction strategy to ensure the downtown offers the
right mix of retail experiences

A Promotion of arts and culture

A Development of a diverse, vibrant and active community through such
activities as the hosting of large events and cultural festivals or

2.2.5 Municipal Cultural Plan (MCP2011

In 2011, the Town of East Gwillimbury undertook a Cultural Mapping project
which led to the development of the Municipal Cultural Plan. The Plan
identifies an overall vision, goals and strategies to guide cultural development
within the Town. One of the main goals of the MCP is to expand ctiitdre

economic development as a way to broaden awareness of the economic
importance of culture in the municipality.

InBYFidtdd Rebion ¥k Molused F dzf Ay OSy dA@Sa 2
ik eDeVelBping iRdgRBE efheriendse®toutist bferdhysd I Y R
A Developing integrated cultural arajritourism offerings and experiences

A Implementing a program to support stamp enterprises in underutilized
downtown spaces

A Supporting youth engagement and retention

A Strengthening festivals.

RSPSt2LIAYI AYyAlGAlFIGAGSa (KIG KAIKEAITIKEG G§KS O2YYdzyAideQa Odzf GdzNI £ FSF G



3.0 Existing Study Area Context

Figure 2 York Region
This section describes the existing context of the study area in greater detail
and speaks to the planning framework, the commercial structure,
O2YYdzyAde FrOAtAGASA yR LlzmfAO 2LSYy
supply and roads infrastructure.

3.1 Context

The Town of East Gwillimbury is one of the nine municipalities within York

Region and is a designated growth municipakiggre 3. The Town is

projected to grow from its current population of 23,700 to 86,500 by 2031

and to 150,000 by 2051. Jobs are projected to grow from the current 7,400

to 34,400 jobs by 2031 and 75,000 by 2051. Amidst this rapid growth, the

Town is committed to protecting its small town charm and rural character.
{S@Syiie LISNOSydG 2F Ada fLFyR I NBI gAff

Lake Simcoe

Mount Albert is a community within East Gwillimbury. Its current
population is approximately 3,700 people and the community is projected
to grow to 6000 by 2031. The community is situated towards the east side
of the municipality, away from the major growth areas, and is surrounded
by the Provincial Greenbelt and Oak Ridges Mordtigufe 3.

The approved land uses for the Mount Albert Community are identified on
Schedule@ (2 GKS ¢ 2 ¢Fda@ 4 hahdskiGhg Mdin Streetl y 0
and Centre Street in Mount Albert are designated Village Core Area.

Policies for the Village Core Area encourage redevelopment and

intensification.

Lake Ontario

11



Figure 3 Study Area Context within East Gwillimbury
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Figure 4 Mount Albert Land Use Plan
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3.2 Planning Framework & Commercial Structure

3.2.1 Planning Framework

Asidentified orFigure £ (KS ¢26y Q& hFFAOALFE tfry ARSYyOAFTASA (KNEBES
commercial related land use designations within Mount Albert: Opportunities:

Neighbourhood Commercial; Community Commercial; and Village Core  at the time of the next Official Plan review, we recommend the Town
Area. These designations and associated policies provide for a wide raige .qnsider the following amendments:

of commercial activities and services to support the surrounding area.
A Limiting the range and size of permitted uses and activities within the

Commercially designated areas within Mount Albert include: Community Commercial and Neighborhood Commercial designations of
) ) ) ) ] the Mount Albert Community. This will reinforce and strengthen the
A NeighbourhoodCommercial designation of lands in the Mount Albert role and function of the Village Core Area and to prevent the
Road and King Street area development of uses which should be reserved for the Village Core
areas.
A Community Commercial land use designation on the lands on the east
side of Highway 48 North and South of Princess Street (Home A Reducing the extent of the Village Core designation to more accurately
Hardware and Foodland) reflect the size and extent of the core commercial area and to protect
] ] ) ] ] stable residential areas (i.e., Shannon roaddaisac, Centre Street at
A Village Core Area designation along Centre Street, including some the south end at Mount Albert Road).

properties fronting Main Street abutting the Centre Street area.
) A Extending the Village Core Area designation westerly along Main Street

The Neighbourhood Commercial and Community Commercial areas to Victoria Street.
situated in the periphery of the Community, removed from the Village
Core. While these areas represent new development opportunities for
uses and services which will benefit the larger community, there are
concerns regarding the potential for new development to include uses
which would draw away from the downtown core. This would potentially
undermine the viability of the commercial activity in the core. The CIP is
one tool which would serve to lessen negative impacts on and promote
investment in the downtown core area.

14



Figure 5 Mount Albert Village Core Zoning

3.2.2 Zoning

¢ KS ¢ 26y Qaw No2 9750, fegulated types of uses, locations of
structures, lot sizes and dimensions, parking requirements, building

heights and setbacks.

Figure Sdentifies the zoning categories in place for lands within and
surrounding the Village Core Arélable 3explains the different zoning

categories and associated permitted uses.
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Table 3: Mount Albert Village Cor2oning & Permitted Uses

Zone
R1¢ Residential
Urban Zone 1

C1¢ Commercial
General Zone

11 ¢ Institutional
Zone

C2¢ Commercial
Highway Zone

O1¢ Open Space
Zone

M2 ¢ General
Industrial Zone

Permitted Uses

Residential:a single detached dwelling and permitted accessory uses, buildings and structures, a home occlt
an accessory apartment, and pubhalkways.

Commercialrestaurants, takeout restaurants, retail stores, hotels and taverns, service shops and personal se
shops, wholesale establishment which conduct retail stores in the saamise.

Residential a single detached dwelling on full municipal servicing, accordance with the R1 zoning may be
permitted for the use of a caretaker or a person employed in the main operation on the same property. Such
dwelling only is permitted in certain zones as set out in thialy Apartments shall be permitted in certain zone
in accordance with the provisions set out in 6)8(c

Places of worship, neoommercial schools, public convalescent or nursing homes auditoriums, commanttes
libraries, cemeteries, institutional uses, pulparks.

Commercial UsesAntique Shop, Motor Vehicle Service Station, bank or financial establishments, gerdess
golf driving range, hotels, farm implement sales and supply establishments, tourist informatitnes take-out
and fast foodestaurants.

Residential a single detached dwelling on full municipal servicing, accordance with the R1 zoning may be
permitted for the use of a caretaker or a person employed in the main operation on the same property. Such
dwelling only is permitted in certain zones as set out in thitalay Apartments shall be permitted in certain zone
in accordance with the provisions set out in 6)8(c

Agricultural and Forestry Uses, and A@sidential accessory buildings, golf courses, bird or animal sanctuarie:
nurseries, communitgentres trails, club houses, parking lots incidental to the forgoing, private or public parks
private and public recreation and spofeilities.

Any manufacturing or industrial establishments boat and marine supply, storage, repair and sales establishn
farm implement sales establishments farm produce storage areas, contractor or tradesman shop, one single
detached dwellings in accordance with section 6.8 of the zoniAgwywarehouse, machine and weldisigops.



3.2.3 Commercial Structure Mount Albert Downtown Area

The Commercial Structure Analysis template from the Downtown Table 4 Mount Albert Commercial Structure Downtown Area

Numberof Business Percentageof Businesy A & U
Types/Services

WSOAGEEATFGAZ2Y / 22NRAYI G2NDR& al ydz

Agriculture and Food and the Ministry of Rural Affairs (OMAF & MRA) was Category
used as a guide to develop the Commercial Structure Analysis for the .
Downtown Area of Mount Albert. Businesses were categorized based on Service

the main commercial activity reflecting the nature of the busingdgure

6). These categories are: Retail, Service, Vacant, Food and Entertainment
and Other (do not service a consumer market). In addition, Public Space,
Public Service, Parking and Residential have been added to the list of
OFiS32NASa G2 LINRPOARS | O2YLX SGS N
Downtown Area.

Retail

Food & Entertainmen
Public Space

Public Service
Table 4summarizes the results of Commercial Structure Analysis. The
largest percentage of businesses in the Mount Albert Downtown Area are Parking
service type businesses representing approximately 46% (17 out of 37) of

the commercial structure. These businesses provide a service to a consume SES[HEn
market (e.g., Hair Salon). Food and Entertainment businesses have the Other
AaSO2yR fI NHSau LISNOSyul3Is 2F azdzyi

approximately 19% (7 out of 37), followed by Retail businesses with Vacant
approximately 16% (6 out of 37). Food and Entertainment includes

businesses that sell goods consumedsite (e.g., restaurants) and Retalil Total
includes businesses that sell physical merchandise (e.g., paint supplies).

¢CKA& adzYYFNEB LINPOARSA I aSyasS az2dzyi !'foSNIQa

structure in the Downtown Area. As the community grows and changes
throughout the revitalization process, its commercial structure will also
change. These changes should be monitored and documented to assist in
the implementation of the Downtown Revitalization Strategy and CIP.

17
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Types/Service
45.9
16.2

16.2
2.7
2.7
2.7

10.8
2.7
0.0

100.0

02 YYSNDA I €

g A



Figure 6 Mount Albert Commercial Structure
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3.3 Community Facilities & Public Open Space

The Mount Albert area offers a range of services, community facilities andThe location of community facilities and publichwned lands are shown on

amenities. Some of the more notable community facilities include: Figure 7 This map clearly indicates that the Mount Albert Community is

generally well served with ample public open space and community facilities. Of

1) Ross Family Complex and Mount Albert Public LibraFpis facility is particular note, the Towsowned lands at the Mount Albert Community Centre
O02yySOGSR (2 az2dzyid !t oSNIQa SE (dytheladabentigidnsdace dfdha Kbt Albest Fubliz2 SchoS| Wdperty 6 A
range of public services, programs, and amenities including a present opportunities for shared use which should be further explored.
gymnasium and outdoor splash pad. Meeting rooms and a gymnasium
are available for the community to rent as meeting space or for event 3.3.1 Community Utilities
purposes.

az2dzyi !'foSNIQa SEAAGAY3T dziAftAGASE |y

2) a2dzy G ! f oS NIThis[fakilRyyis(baatet duldifje the Village  framing local roads throughout the community, including Centre Street and
Core Area, but offers excellent outdoor amenities such as soccer fieldslain Street in the downtown area.
open green space and indoor space to rent for meetings and events.

3) Mount Albert Community Centre and Picnic Shekdihis facility also Opportunities:
offers a wide range of public services, programs and amenities suct
as open green space, a baseball diamond, and basketball court. The
community centre abuts the downtown area. It is available for
community rentals for meetings or events.

1) Development of a Downtown Core Arparkettefeature/gathering
place with business information kiosk at the Municipal property at
Centre Street.

2) Provide signage and formalized sidewalk and trail connections
linking the Downtown Core commercial area to the existing and
future residential areas in the Mount Albert Community.

4) Vivian Creek Parknd trails system throughout Mount Albert. This is
a publiclyowned, natural heritage outdoor amenity that promotes a
healthy living lifestyle in Mount Albert.

3) Explore expanded use of the Main Street Community Centre lands
for community scale events and attractions to attract residents and
visitors to the Downtown Core (e.g.,-iestate winter skating rink,
az2dzyd ' ftO0SNI Attt 3S 1 aa20AlGA2Y
Market Committee for seasonal market).

5) Mount Albert Policing Centrén partnership with York Region Police.
The policing centre is located in the downtown. It was established es a
police presence and to serve the community and ensure public safe:ty.

6) Mount Albert Public School This public education facility is located
within close proximity to the Downtown Village Core and offers

public open space 4) Explore potential sharedse opportunity with Mount Albert Public

School property adjacent to the green space located at Mount

7) RobertMunschPublic School This education facility is currently A eSS

under construction in close proximity to the downtown. 5) Burying all utility features should be considered by the Town for

the downtown core area for improved maintenance and future
development.
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Figure 7 Community Facilities & Public Open Space
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3.4 Parking Supply

Figure 8 Mount Albert Public Parking Inventory
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The Public Parking Inventory is shownFégure 8. This identifies only those
parking areas which are public and available for general use. The overall
parking inventory also includes an amount attributed togsireet parking as

well as those spaces within the municipal parking lot adjacent to the TD Bank
on Main Street. Osstreet parking is permitted on Centre Street for a
maximum time limit of two hours. Public parking is available at the
Community Centre. This parking area is generally underutilized. Although
somewhat removed from the downtown area, parking is available at Vivian

Creek Park and the Ross Family Complex.

Overnight parking is not permitted estreet or oftstreet within the

downtown. Through the public feedback and consultation process, parking in
the core was not viewed as being a specific issue. This may be attributed to
the level of vacant commercial space and relatively small number of
businesses at the present time. It should be noted that parking limitations
and traffic congestion are symptomatic of vibrant and successful commercial

areas.

Opportunities:

1) Provide signage andayfindingto promote the Community Centre
parking lot usage for downtown visitors.

2) Provide signage and directions to promote the use of the Vivian
Creek Park and Ross Family Complex parking areas for longer term
visits, festivals, and events.

3) Explore the implementation of a cagftlieu of parking program
under Section 40 of the Planning Act for the downtown core to
incentivize redevelopment and generate funds for core area parking

lot development.



3.5 Roads

In general, the current residential population surrounding the Village Core
does not use the existing roads through the downtown to access their .
neighbourhoods. Mount Albert residents primarily travel along the roads Opportunities:
surrounding the Village Core of the community. Two primary roads direct
traffic to Downtown Mount Albert; Centre Street and Main Street via
Princess Street. These primary roads provide direct access to the downtown,
as well as direct connections to the regional road network (Mount Albert
Road and Provinciglighway #48).

Consistent Community level Gateway Features/ Mitaging signage
to be designed for the major community gateway at:

A Highway #48 and Princess Street
A Mount Albert Road and King Street

Observation®f existing traffic flows indicate that these roads provide
acceptable levels of service and impart minimal delay to vehicles either
accessinglowntown or passing through Mount Albert. Congestidaring
typical weekday peak hours is minimal, even with the accommodation-of on
street parking.

Consistent Downtown Business Area Gateway Featurest Way
finding signage to be designed for the Village Core commercial area
at:

A Mount Albert Road and Centre Street

A Centre Street and Vivian Creek Park

A Main Street and Victoria Street

CentreStreet and Main Street have a clear and defined role and function
within Mount Albert to support the adjacent retail/commercial operations
andprovide direct access to established residential ar&aglow posted

speed is a direct control of all vehicles that intend to use thresels. Itis

expected and required that vehicle flows adhere to these contslthe

roads fulfill asupporting role to the land usesnd accommodatether

primary modes of transportation such as bicycling aradking. Revitalization
efforts in Downtown Mount Albert have the ability to strengthen the role and
function of these primary roadfigure @ K2 g a a2 dzyd ! £ 6 SNI
within and surrounding the community.




Figure 9 Mount Albert Community Roads
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4.0 The Approach & Process

It was recognized that community consultatidfiqure 10 was critical to Figure 10 The Approach & Process
ensure the Plan accurately addressed the needs of Downtown Mount

Albert. The following sections provide further detail on the process and

results of the community consultation.

A Key Stakeholder Meeting for the Mount Albert Downtown
Revitalization project took place in October of 2012.

The Town retained the services of The Planning Partnership to assist with .
specific elements of the project including urban design, architectural Commun_'ty
control guidelines and policy development. Consultation

CKS ¢26yQa 52¢6yi26y wWSOAGEEATLFGAZY
community consultation through a variety of avenues including a
Community KiclOff Meeting, various local outreach tools, stakeholder
interviews and consultation, a Community Design Charrette, and working
group consultation and feedback meetings.

Charrette

Strategy
Development
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4.1 Key Stakeholder Meeting

On October 12, 2012, Town staff organized a Mount Albert Downtown )
Revitalization meeting with key stakeholders. This included representatio Table 5: MAVA &DAC Feedback

from the Mount Albert Village Association (MAVA), the Economic

Development Advisory Committee (EDAC), Council and Town staff. The MAVASubcommitiee EDAC Subommittee
purpose of the meeting was to provide key stakeholders and community A Coordinated advertising A ltis difficultto predict hard
groups with information regarding Downtown Revitalization opportunities, A Gateway/ sense of entrance T T T
other successful projects and available government programs. During this A Fremer e e timing for an investment in the
meeting, presentations were made by: A Minimal infill¢ minor changes to downtown however this does
. o . . building form not mean they will not occur or
A Kathy SimpsonOntario Ministry of Agriculture Food and Ministry of A Do specific activities exist? T
Rural Affairs Representative A A coordinating body or ' '
A Daniel Kerr Beaverton Downtown Revitalization Coordinator coordinator position for A" Alack of predictability is not a
marketing and development reason to forego downtown
A ChrisKallio- Economic Development Officer (EDO) from the Town of initiatives isin place revitalization.
NeWmarket Main StreetNewmarketCIP A Strong and unique visual |dent|t}
A Peter Budreo General Manager of South Lake Community Futures IS conyeygd th.rough signage A The potentiafor taxpay_er gain
Development Corporation (CFDC) featuring identity, logo, through downtown revitalization
branding, etc. is higher with economic

A A positive overall physical image development in mind.
exists in the downtown area
A historic core of building stock A It would be reasonable to look

Following this meeting, both MAVA and EDAC createeceumittees to
provide further input regarding their vision for the Downtown Revitalization A
project. The MAVA sutiommittee engaged community representatives to

gather their input on the challenges facing Downtown Mount Albert g;(llsetz \;Vr']tg vé\‘/erlnlgz Tc building ;gf:?;?,;:eo\ﬁliigéggﬁanmsrr:t
through the use of a survey. The EDAGcuinmittee prepared a report on A Siy nage in the dgwntown for downtown revitalizatigrq
the Mount Albert Downtown Revitalization project which outlined a variety A 9 vg,c NEV3I NI GSLI .
of items for the Town to considef.able 5summarizes the results from NB g ; 28 }};u X Iu 23: A Gl 6 GKS RAZONBI
both subcommittees and their respective feedback. . : N :

P A Streetscape and pedestrian this subcommitteemay have a

25

amenities are in place
downtown presents a pedestriar
friendly environment; and
Coordinated events and
activities are being undertaken
in the area.

future role in helping to fashion
the nature of downtown
revitalization to optimize the
potential for economic
development benefits. Other
NRfSa YIe faz2



4.2 Community Kick-off Meeting

In October2013, Town Staff led a community kick meeting in the Figure 11.Community Feedback Activity Results
community of Mount Albert. This meeting provided an overview of the
work being undertaken and gave residents and business owners the

opportunity to learn more about the project. During this meeting, Town Question: What would you like to see in
Staff led a Community Feedbadktivity which resulted in a list of what "
residents and business owners are looking for in their downtown. yOUf downtown :

Examples of the types of initiatives that could potentially occyvaas of
the downtown revitalization process were also providédgure 11
displays the results from the Community Feedback Activity

The following were suggestiohSN2 A RSR Ay GKS ahiGKSNE O GS

A Pool/recreation centre for youtl drop in centre

A Dog park Streetscaping
ADATGO aG2NBkTIENYSNEQ YI NJ S 24%
A More attractive entrance to the Town (Mount Albert Road off of Public Parking

9%

Highway 48 and Princes Street off of Highway 48)

A Car traffic diversion

A Highway 48 and Mount Albert Road is just a crossroad. it should be the Signage & Way
welcome to the Town finding Building Facade
(0)
A Help the Legion to be a social/cultural centre in Town. 14% Impr;\éeo/ments
0
This meetingeceived an excellent turnout with 80 people in attendance Marketing,
including residents, busineowners, members of Council, community Branding &
stakeholders and Town Staff. All those who attended were highly engaged Business
and continue to be a part of the Downtown Revitalization process. Attraction

17%
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WHAT WE HEARD

Figure 12 Community Comments

Opportunity for a Create a
Odzf ( dzNJ f

for artists to
establish program,
studio etc.

Needs a
Draw! Improvements

Market Downtown _
Fa | aaiy Mo fegivalg

& events

Need a Gateway to
downtown Mount
Albert

Has an abundance O
green space &
community
amenities

Need direction for
facade
improvements

Emphasize
Heritage
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Figure 12highlights some of the comments received through the
Comment Cards distributed at the Community kKatékMeeting.




4.3 Local Outreach

Community consultation and local outreach was an important component of 4.3.3 Mount Albert Developers Meeting
the Downtown Revitalization process. Residents, business owners and key
stakeholders were given a variety of opportunities to provide their
comments and feedback. The Downtown Revitalization Coordinator was
stationed in the Downtown Area of Mount Albert, once a week, to facilitate
community input. Information regarding the project was available at this
f20FGA2y a4 6Stt a 2y GKS ¢26yQa

Consultation also included representatives of the development industry
active in Mount Albert. These included:

A AvertonHomes- VinceBaffa
56So0ariSo

A Dreamland HomesJohn Pelosi
Three key local outreach opportunities were completed in the development
process; the Resident Survey, Business Owner Interviews, and discussions
with key developers in Mount Albert.

A Oxford Homes Stephen Meyer

These partners recognize the value of downtown revitalization and support
the notion of investing in the community in order to improve the success of
local businesses and provide an attractive community.

The Resident Survey was carried out during the fall of 2013. This survey was

designed to gather a better understanding of what residents thought about FE1e] (SRR R 515 U AR =V CERO NI M [T = VI

0KSANI R2gylG26yQa aK2LILWAYy3I | yR aSNE

4.3.1 Resident Survey

2yt AYyS GKNRdAZAK GKS ¢26yQa 6So60aAridsSs
by mail, provided at the Community KioK Meeting and made available
where all Resident Survey draff boxes were located in the Downtown

Area. The Town received a significant response with a total of 154 surveys.
Out of the 154 surveys, 150 respondents (97%) live in Mount Albebie 6
highlights some responses from the Survey.

4.3.2 Business Owner Interviews

The Business Owner Interviews were another opportunity for downtown
businesses to be involved in the Downtown Revitalization process. These
one-on-one interviews allowed business owners to express challenges they
face as well changes they would like to see in the downtovaile 6

highlights some suggestions that would benefit business owners in the
downtown.

Resident Survey What would
draw you into Downtown Mount
Albert?

A More community activities
(e.g.,recreationfor families,
dog park)

A More entertainment,events
and festivals (e.g., Cultural
activities, concerts/music
events)

A A good coffee shop or café

A More shopping options (e.g.,
variety and gifts; small
boutiques and restaurants)

A Outdoor patios

Business Ownenterviews:
What could benefit business in
Downtown Mount Albert?

A More parking (location,
availability etc.)

A Community Information and
message boards

A Increased awareness and
advertising (e.g., Existing
Business Map)

A More Events and Festivals
(e.g., Folk Festival)

A Facade Improvements (e.g.
incorporatelocal
artists/community)

A Better lighting (e.g., Corner of

Centre and Main Street) and
streetscaping

28

 f
JJi

z o



4.4 Stakeholder Interviews & Consultation

Interviews were conducted with Council and Town stdfible 7is a summary of the common themes and concepts that came out of these interviews.

Table 7: Internal Staff &ouncil Interviews

Comments

CommonTheme

Draw

Gateway

Time

Pedestrians

Buildings

Parks & other
Green Space

Implementation

29
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Need a "draw" to attract and keep people downtown (e.g. Events on Streetsruvetestaurants etc.).

Tools to manage amount and type of retail on Highway 48 to ensure appeal and viability of retail downtown.

Need a variety of reasons to come downtowio make a "complete"” trip.

More festivals and events would draw residents downtagwtevelop into tourism opportunities for the community.

Draw the children to downtown and the parents will come.

Opportunity for a cultural "incubator" downtown for artists to establish programs, studios etc.

hLII2 NlIdzyAde G2 YIN]JSG R2gyli26y A | digRegtafa@8RBY GAG2¢ SYLK
New subdivision is very impactful on the downtowneed something that draws new residents into the downtown.

There are concerns with existing shopping optigmet much

58S@St 2L LINPINI YYAYI F2N 82dzy3 FFHYATASE 2N LRGSyidArtte RS

Need a gateway to downtown Mount Albert.
Entranceway on Highway 48 and Mount Albert Road.

Downtown revitalization requires timewhile there may be some "quick fixes", change will occur slowly over many years.

Opportunity to continue to create a connected trail network ( a good connection from downtown to Ross Family Centrel&).feasil
Hill, speeding traffic, haphazard estreet parking and narrow sidewalks detract from the pedestrian appeal of Downtown Mount
Albert.

Its not about the people who are currently living in Mount Albert, it is about the people that arrive here.

Sidewalk safety needs to become more urbanized.

Buildings are in a state of disrepgibuildings are the challenge, they need improvement.

Direction is required to accommodate residential conversions of main street buildings.

Direction is required for conversion to retail of houses.

DevelopmentCharges could be spent in the downtown, money needs to be defined and be given directly for a project.
Absentee propertypwnersc need to be engaged regarding financing building improvements.

Some buildings have heritage designation.

Mount Albert has the building blocks of a plethora of green space and community amenities.
Need to connect new community with existiqgould be through a trail system.

Many tools and partners are required for implementation: developers Town, businesses and residents.
52y Qi GKAY1l | . édzdaA(BIA wauld thahgaNi @itfatidguid be a challenge to fund through tax base however
there is potential for future consideration.



4.5 Community Design Charrette

In December 2013, Town Staff and The Planning Partnership led a A Main Street Strategy, Street Cross Sectiemhich provides a detailed
Community Design Charrette in Downtown Mount Albert. Design concept plan to improve the public space

Drawings for Downtown Mount Albert were prepared and used to

facilitate discussions. These drawings were prepared by The Planning A Building Facade Strategywhich provides a detailed plan to guide
Partnership and took into consideration the community, the downtown investments for private sector improvements.

area, and feedback obtained through the consultation process.

The design drawings produced by The Planning Partnership through the
Residents, business owners, key stakeholders, Council and Town staff took Community Design Charrette are found under Sections 5.3 and 5.4 of this
part in afternoon and evening Desi@harrettesessions. More than 50 document.
people were in attendance. Attendees had the opportunity to learn more
about the design concepts and provide their thoughts and comments.

Following the Desig@harrette The Planning Partnership produced a
series of drawings highlighting ways to improve downtown Mount Albert
and overcome design challenges. These included:

A Community Concept Plarwhich provides an ovearching concept for
the community and specifically the Downtown Area of Mount Albert

A Public Realm Strategywhich focuses on gateways, public lands and
how streetscaping elements can be incorporated

A Urban Design Concepwhich highlights different features and
elements that could be incorporated within the Village Core Area

A Urban Design Strategywhich focuses on the commercial core of
Mount Albert and features various elements that could be
incorporated into this area to encourage revitalization
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4.6 Working Group

A Working Group was established to participate in ongoing discussions andrown of East Gwillimbury Internal Staff:

provide input into the CIP document.

¢KS F2tt24Ay3d INB GKS YSYoSNE

Revitalization Working Group:

EDAC Subommittee:

A carolyn Watt
A Kevin Dixon
A Peter Budreo
A George Schrijver

MAVA Subcommittee:

A Janet Wheeler
A lan Bowie

A Aaron Gillard
A Anne Wicks

Ontario Ministry of Agriculture & Food and Ontario Ministry of Rural
Affairs (OMAF & MRA)

A Kathy Simpson

31
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A

Carolyn Kellington, General Manager, Development Services
52gyuzeoy

Gary Shropshire, General Manager Community Parks, Recreation &
Culture

A Wayne Hunt, General Manager of Infrastructure & Environmental

To Do To T T o Do Do o I o Do

Services

Mark Valcic, General Manager Corporate Services/Treasurer
Michelle Alley, Chief Executive Officer of East Gwillimbury Library
Genevieve Singh, Manager of Communications

Sally Davidson, Community Engagement Coordinator
GrantMcKeich Parks Supervisor

Tessa Smith, Horticulturalist

Tim Gibson, Director of Building Approvals/Chief Building Official
WaliedZekry Senior Building Official

Chris Cannon, Planner

Dan Stone, Economic Development Officer

Aimee Artinian , Economic Development Coordinator

Lindsay Leung, Downtown Revitalization Coordinator/Business
Development Assistant



4.7 The Key Assets & Challenges

As a result of the community consultation process and local outreach initiatives, key assets and challenges were idehtdigat fAlbert to
inform the foundation of the Downtown Revitalization Strategy and CIP.

There are six key challenges to address as part
2F az2dzyd !'foSNILIQaA 52Wyi
Project. These include:

There are five assets that Mount Albert can
leverage as part of the Downtown
Revitalization Project. These include:

A Signage anavayfindingfor the downtown

A Small Town Charm and historic buildings core

A Good proximity to surrounding

_ A Existing streetscapeshould incorporate
neighbourhoods

continuous sidewalks and consistency

L . . throughout the downtown
A The downtown is within walking distance

A Downtown needs to expand the variety of
A The downtown is quaint and does not have services and businesses

too much traffic
A Parking (availability and location)

A Great green space and public amenities . .
g P P A Would like to see more festivals and events

A Want more commercial space to attract
residents to draw them to the downtown.
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5.0 The Vision & Plan

Establishing a clear vision is key in communicating the intent of the Downtown
Revitalization Strategy and CIP and providing direction for public and private
investment. General design principles have been included as well as Public

Realm Design Drawings, Design Guidelines for the Private Sector, and example

of architectural drawings developed for Downtown Mount Albert.

5.1 The Vision

A well defined and highly supported vision for the future is a fundamental
requirement for success. It is the vision that establishes the environment for
change and becomes the focus for political will and administrative support
over the longterm planning horizon. All decisions about planning, design and
ultimately revitalizing the downtown must consider and advance this vision.

Downtown Mount Albert has a number of attributes that can and should be
used to create an outstanding regional and local destination. Making a place
that is diverse, well connected, aesthetically pleasing and authentic are crucial
in retaining and attracting new visitors to the downtown. A wpinned and
designed community also benefits existing residents and businesses.

33

DowntownMount Albert will be:
A A destination for residents and tourists

A A place to provide services to the residents
of Mount Albert and beyond

A A central gathering place for the community
to focus on and gather around

A An excellent mix of businesses and service
that supplies the needs of the Community.




5.1.1 Building a Case to Ensure the Success of Downtown A
Downtown Mount Albert has the potential to be a community destination
point, a place that people look forward to visiting. Implementation of the
Downtown Revitalization Strategy and CIP will require a commitment from
the Town, the Mount Albert Village Association (MAVA) and individual
business operators. This commitment would be focused on implementatiorA
of policy amendments as well as public and private investment.

Healthy and vibrant downtowns are vital aspects of any great Town. Their
success hinges on a broadly supported and recognized need to consider and
deal with challenges unique to that area. As a preface to the planning and
design framework, it is imperative that Downtown Mount Albert be
understood within the context of a broad set of factors.

5.1.2 The Broad Public Benefits of Successful Downtowns

The success and health of downtowns haveré&aching social, economic
and environmental benefits. Key reasons for implementing the Downtown
Mount Albert Community Improvement Plan to support a successful
include:

A Sustainability- The revitalization of traditional downtowns is consistent
with the principles of sustainable development and 'smart growth' for
several reasons. From an infrastructure perspective, downtown infill and
redevelopment projects optimize the use of existing services and
community facilities. Redeveloping traditional downtowns also A
reinforces the level of density and mixture of uses that support walking
and cycling as viable alternatives to the car.

Civic Life- Traditional downtown areas are prime locations for civic space
and public amenities. These public spaces and amenities provide important
forums for communitywide interaction and connection through everyday
use, events and celebrations.

Diversity & Lifestyle Choiceowntowns provide alternative forms of
housing, employment, services, products, entertainment and cultural
amenities that are very different from those found in suburban
environments. Many of these distinct features are made viable by the mix
and critical mass of activities and people that are drawn to urban
environments. Diversity, variety, and choice are fundamental to vibrant
cultural environments and to attracting and retaining businesses.

Cultural Heritage- Downtown Mount Albert has a concentration of

heritage resources. The importance of conserving heritage resources is
understood to be a key factor in creating and supporting healthy and viable
communities. These resources are also fundamental to the character and
image of Mount Albert.

Symbolic Importance & ImageA downtown shapes impressions on its
visitors. It is a reflection of community accomplishments, community
economic health, local quality of life, pride, ideals, and values. Most
importantly, the image of an entire Town and its quality of life is evaluated
on the health and quality of the downtown area(s).

Independent Business & Incubator§he Downtown provides ideal
locations and environments for independent businesses, new businesses,
and entrepreneurs. The mix and density of uses, as well as the variety of
building types affords a range of unique spaces and distinctive
environments that can enable creative and snsalle businesses to start

up and flourish.
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5.1.3 Importance of the Public Realm in Economic Development

There are considerable public facilities in the community of Mount Albert.
Some of these facilities include: the Mount Albert Community Centre and

baseball diamond, Ross Family Complex Public Library and Splash pad, and
Vivian Creek Park. These public facilities in close proximity to the downtown

will help draw in residents and visitors. Drawing more people to the

downtown core and giving them a reason to stay and spend time in the area,

will lead to greater economic prosperity in the downtown.

Continued investment in the public realm will ensure Mount Albert remains g&

a desirable place to live and work. It will assist in realizing its potential to

become a destination that generates new jobs, an enhanced business area,
increased property values, and the ability to generate income for its investors.

5.1.4 Investment in the public realm is expected to:

A Establish Mount Albert as a destination for events and festivals. Mount

Albert has an array of facilities, activities and events, some of which
include: Mount Albert Sports Day and the Mount Albert Santa Clause
Parade. The downtown area has the potential to become a tourist draw
within the Town and the Region. Its transformation will enhance Mount
Albert's ability to attract tourists and create a true experience while
being downtown.

Promote redevelopment which will then result in increased property
values and tax assessment within the downtown area. A healthy retail
sector dramatically enhances the economic benefits through the
collection of HST. Enhanced property values will enrich property tax
assessments. An improved overall environment will attract residential
intensification and redevelopment. Increased residential density will
increase the residential property tax base.

Promote reinvestment by the private sector in a rejuvenated and new
building stock within the downtown area. Experience across North
America indicates that public sector investment stimulates private sector
investment in new buildings. Creating an attractive public realm is an
investment in the future of Mount Albert. It is expected that public

dollars spent will secure existing tax revenues and will have the potential
to generate additional financial returns to all levels of government in the
short term.

Maintain downtown's existing retailers and attract new businesses.
Retail redevelopment will attract shoppers to Mount Albert.

Increase activity downtown, making it the centre of the community with
opportunities for social interaction and engagement. It, along with the
other key attractions (public library, splash pad, community centre), will
become an experience to draw residents and tourists alike.



5.2 The Guiding Principles of the Community Improvement Plan

The four guiding principles for the Community Improvement Plan are
specific to and important for the revitalization of Downtown Mount
Albert.

5.2.1 Make Coming and Staying Downtown an Easier Chgiteulation,
connections, amenities)

Presently, Downtown Mount Albert lacks visual cohesion and is visually
difficult to navigate. Downtown Mount Albert should be an area that is

A Articulated crosswalks that show where pedestrians should cross streets

A Enhanced pedestrian lighting to improve the visibility and safety of
pedestrians at night

A ApplyingCPTED (crime prevention through environmental principles
design) to new buildings and redevelopment.

To ensure the comfort of pedestrians, enhanced public realm features are

cohesive, inviting, and well connected both visually and physically to other required. These would include such items as direct links, protection from

parts of the community. An opportunity is available to link the downtown
to the trail system and provide another point of entry.

Improving connections to neighbourhoods with sidewalks will provide
route options for pedestrians. Providing bike storage and public
washrooms and having consistent business hours would attract more
people to the downtown area.

5.2.2 Enhance the Pedestrian Experience by Making Walking Safe,
Comfortable and Appealing

Pedestrian safety can be improved through traffaiming (i.e., design
FSIHGdINBa-i2AEE GYRONBIR yI NNRBGAY IO
improve safety and accessibility include:

A Minimizing curb cuts

A Consolidating rear parking to reduce conflicts between cars and
pedestrians

A Eliminatingfront steps leading into businesses to improve access for
people on scooters or iwheelchairs

weather elements through the use of awnings, and pedestrian amenities
such as seating.

Beautiful streetscaping with widened sidewalks give an appealing spacious
feeling for pedestrians. By prohibiting large trucks from travelling through
the downtown and using a Byass route will remove unnecessary traffic

and visual distractions. Combined, these amenities and traffic
improvements will draw more pedestrians and this will animate the street.

5.2.3 Provide More Reasons to Come Downto(stimulate traffic,
intensify/critical mass of activity and attractions)

There dreaNmber loflsssilalitis/ta idcredsé activigy within and draw
more people in to the downtown. For example, providing high quality,
mixeduse infill development will generate the kind of variety that attracts
people. Other opportunities include:

A Formalizing an event/market space in the downtown
A Organizingmore events and festivals throughout tiyear

A Considerthe establishment of a Gallery/Museum to celebrate the
¢ 2 ¢ Yielitage

A Providingamenities for families with children, such additional
playgrounds or an ofieashdog park.
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People can also be drawn into the downtown via visual connections such
as gateways and signage that pique interest into the area, and landmarks
that reinforce key view corridors. Including an ecological attraction at the
Vivian Creek Park may also draw people to venture into Downtown
Mount Albert.

5.2.4 Strengthen Pride in Downtown

An attractive environment has the ability to strengthen pride within the
downtown. The uniqueness of buildings within the downtown area
represents the history and local architectural style. Opportunities include:

A Feature lighting (e.guplighting to accentuate the architecture of
certain buildings

A Interpretative signage, along with public art, can be used to tell the o o
A02NR 2F az2dzyi 'foSNISX (KSNBSoe AyONBl a LX I OSQ

A Banners, street trees, landscaping and enhanced maintenance can also
make the downtown aesthetically appealing

A Coordinated and consistent paving and street furniture in the
downtown adds to the sense of place and distinguishes it from other
parts of the community.
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5.3 Public Realm Design Drawings

¢ A Destinations-5 SatGAyl GA2ya FNBE AYLRNIFYGd
community. Several destinations have been identified throughout the
community of Mount Albert and include parks, open space, and the
O2YYdzyAGe OSyi{iNBaod azdzyd ! foSNIQa !
primary commercial area within the Village Core and is a key destination area
F2NJ GKS O2YYdzyAiliéed azzdzyd ! £ 0SNIQa |

The Community Concept Plafigure 13 defines an overarching structure for @nd enhance a sense of place.
guiding improvements to the private and public realms. This concept plan is )
AVGESYRSR (2 NBAYTF2NDS GKS FNBIF Qi REPLYNCVEMPKICRY OGSNAAGAOE | yR F20dza S
key considerations: gateways/key intersections, connections, and destinations., , A .
/| SYUNE {UNBSU Aa I LINAYI NE NEl'Rél'é
A Gateways/Key IntersectionsThe primary access points into the auzld | f. 2y3 a 2, dzj u .! _f 0 SNIQa SEA .é uAy3
Community of Mount Albert are identified as Community Gateway&gare Centre Street is framed by h|_stor|c bwldmg; ar_1d has great poten'ual.. It h_as a
13. These Community Gateways are located at Highway 48 and Princess Stféiural small town charm which can be capitalized on to create destination
Mount Albert Road and King Street, Mount Albert Road and Ninth Line, and SPaces for those who live, work, and visit there. The Public Realm Strategy
Centre Street and King Street. The primary access points for the Downtown (Figure 14 is intended to transform the streetscape by creating a place for
Area have been identified as Downtown Gateways. These are located at MoBRPP!€- & pedestrian oriented environment that provides features for cyclists
Albert Road and Centre Street, on Main Street just east of Victoria Street, arf'd vehicles, a place where large trucks are not welcome, where people go t
on Centre Street just south of the entrance to Vivian Creek Park. Key shop, eat and meet. Examples of public realm initiatives that could be
intersections in the Downtown Area that could showcase enhanced treatmerif@Plémented in Downtown Mount Albert are as follows:

have also been identified at Centre Street and Main Street as well as Centre

Street and Mill Street. These sites celebrate important locations within the A Green Promenadeto promote an open space character and presence of
O2YYdzyAiied FyR SyKEyOS GKS aSyas 27 ORERSPEHE D NGCRMMUEY. Thigiestyrqiciedtes oppastupijies for ¢ o
identity. passive recreation ar]d aIIAowsAfor views and vistas ofAnaturaI areas.
5STAYyAy3 SfESYSyua 2F UKS DNBSYy t N
overlook area, seating, pedestrian lighting, interpretive signage and
naturalized planting.

Public Realm Design Drawings have been developed for the Community o
Mount Albert, focusing on its Village Core Area and Downtown Area. The
Figures referenced are found at the end of this section.

5.3.1 Community Concept Plan

A Connections Connections have been highlighted as physical and visual
connections. They enhance the sense of place, promote walkability and a
cohesive community, and assist with wayfinding. Due to the importance of ) _
providing easy movement to Centre Street, connections to the downtown Village Streetscapeelements can be consistent or complementary
village core are to be implemented to link residents from the surrounding throughout the recommended area. These elements include: fencing,
neighborhoods through Main Street, Mill Street and Elizabeth Street. Broader Streetlights, driveways, planting, and street trees to highlight residential

connections have also been suggested at the north and south ends of Centre OKF NI Od S NJ ) FYR LINEGARS | _ UNJ yaAa U_7‘ 2
Street and to community facilities in the downtown. area. Implementing Village Streetscape elements reinforces community

identity at a pedestrian scale.
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Downtown StreetscapeA & Ay G SYRSR (2
YR o6dzAif Ra 2y GKS GaKSNRGFISe 27
elements are pedestrian oriented and support community gatherings and
events. Street furniture and streetscape elements include: decorative
paving, seating, sighage, lighting, planting, and street trees. The
Downtown Streetscape would allow for and promote infill development
and/or redevelopment.

Views and Vistas important to the overall experience that the

community offers and contributes to enhancing the sense of place in A
Mount Albert. Views and vistas should be framed, reinforced and
highlighted. This can be achieved through a combination of enhanced
streetscape design, special landscape features, building design, heights,
massing and setbacks.

Community Gateway identified on the Public Realm Strate(fyigure 14 A
G2 AyOfdzRS a2St02YS G2 az2dzi
landscape features and enhanced planting.

Downtown Gateway- identified on the Public Realm Strategy, include A
items such as signage elements, special landscape features, enhanced
planting, and special design considerations for buildings in these locations.

5.3.3 Urban Design ConcegWillage Core Area

Figure 15ocuses on potential urban design concepts and opportunities to
AYLINR @S az2dzyid !'ftoSNIQa Atfl3AS
features and elements should be considered:

A Open Space Nod®arkette- this feature could be further developed to
establish a meeting place or small gathering space for residents and
visitors. A new building could be developed on this site consistent with
the urban design concepts being proposed (e.g., height, massing,
materials, fenestration).
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(i Kr8dev@lapwmantzy ikfill dodortumites wolil@ nainiimize seEIS G a O LIS

allowing buildings to frame the street and create pedestiiaaled
streetscapes. Potential redevelopment and infill opportunities may
include the construction of a compatible building designed to
complement heritage buildings. Decorative roadway paving could
also be incorporated concurrently with redevelopment and/or infill
projects.

Festival Street an area which could be closed along Centre Street

and Main Street could occur for special events and gatherings (e.g.
az2dzy G ' t0SNI {LR2NIQa 5l80d 2A0GKAY
enhanced streetscape design could be introduced that coordinates all
streetscape elements from buildirfgce to buildingface.

Urban Canopy/Forestthis natural feature has been identified and

I £ 0 S Nghauld lndorporate digers& dndrestightiraesspedidsiSidasing the

right types of trees for the proper locations.

Downtown Gateway- there are three key locations being proposed

for Downtown Gateways oRigure 15 The proposed Downtown
Gateway at Centre Street, just south of the parking entrance to Vivian
Creek Park, has opportunities to incorporate signage elements with
potential redevelopment on site. This location also presents an
opportunity for a landmark commercial building. The Downtown
Gateway proposed on Main Street, just east of Victoria Street, should
incomgdBdtedrnamiérial of riativé Hapting/ & andaiay of irgeR S & A Iy
canopy trees and signage that is complementary to the existing stone
walls along the community centre frontage. Furthermore, the
proposed Downtown Gateway at Mount Albert Road and Centre
Street should incorporate vertical signage on street corners,
decorative roadway paving, ornamental or native tree plantings.



5.3.4 Urban Design StrategyDowntown Area

The Urban Design Stratedyiqure 16 T2 OdzaSa 2y a2 dzy i
Downtown Area which contains local businesses and commercial activity
along Centre Street and Main Street. A series of streetscaping elements and
features are included to differentiate the downtown commercial area from
the larger Village Core Area. The series of streetscaping elements and
features include:

A Large canopy street trees where space permits and smaller canopy trees
where space is limited.

A Public seating area(s), public art and tighter tree spacing. These
elements could be incorporated to frame the street view and reinforce
the key intersection.

A Enhanced or special paving from buildiiage to buildingface, including
lay-by parking. Rolled curbs have also been suggested as urban design
elements to differentiate the Downtown Area. Bump out areas may also
be incorporated to reduce the width of roadways and allow tree planting
in key areas.

A New building development or building additions within the downtown
area should reinforce the street. Increased lot coverage should be
considered to provided more building frontage along Centre Street and
Main Street.

]

rt | —

A Details on the proposed Downtown Gateways and their implementation
are also identified on the Urban Design Strategy for the Downtown Area.

al Ay { G NBeStiora are HigNBhied as part of this drawing. Details
SELJ I AyAy 3 a ksécions{aie NBvEledQRigurO NP & a



5.3.5 Main Street Strategy Street CrossSections
A

Main Street, together with Centre Street, forms the central crossroads in

Marked change to a residential character bey@icthardBoulevard

the downtown area of Mount Albert. It represents the commercial, A An expansive paved roadway

institutional, cultural, and social heart of the community. The Main Street
Strategy Figure 17 embodies elements of its history while providing A
incredible opportunities for shaping its future.

A

A

Key elements identified in these graphics include:

A Pavement widths to be retained at approximately 8.0 metres

Relatively narrow pedestrian walkway
Lack of street trees

Lack of consistency in the design of the street.

Given these conditions, and with the overarching goal of creating a
A On the east side of the road establish two tree planting zones, and one pedestriaroriented and vibrant downtown area, the streetscape strategy
walk zone, with an objective of 6.0 metres of space for Main Street proposes the following:

A On the west side of the road, a more flexible pedestrian space, that A
may include two tree planting zones, café/patio space, and/or parking
with an objective of 6.0 metres.

It is recognized that the rigkdf-way for Main Street varies and is typically

less than 20.0 metres. Buildifigce to buildingface conditions have the
potential to achieve a consistent treatment for sidewalks, tree planting A
zones, and other features.

The current character of Main Street, extending from Centre Street to A
BirchardBoulevard, is varied both in its physical form and its uses. A site
walk by the design team identified a number of distinguishing features to
note. These include:

A Variety of building setbacks, with some buildings very close to the
street while others are set behind large expanses of surface parking
lots

A Variety of building forms, styles and massing
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Prioritizing the pedestrian zone by reducing the paved roadway and
introducing a consistent and widened sidewalk

Implementing an urban tree canopy by planting trees in new grass
boulevards where some layy parking currently exists

Coordinating the elements that comprise the streetscape, including
paving, light standards, trees and site furniture

Promoting design elements within the street righftway that easily
allow for and support special events such as street festivals and
community gatherings etc.

Framing the street through redevelopment of sites that have large
areas of parking, to include buildings along the street.
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Figure 17: Main Street Strategy - Street Cross-Sections
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